
Skate Culture
Google defines subculture as “a cultural group 

within a larger culture, often having beliefs 
or interests at variance with those of the 

larger culture, defines a subculture.”

Cohen, an American sociologist 1918-2014, 
linked subculture to groups of gangs and the-
orised that young working class men seek-

ing success that would be valued by the culture they 
lived in got what he called status frustration due to 
educational failure and dead end jobs. This is sim-
ilar to a theory by a man named Merton. However 
unlike Merton Cohen did not think this frustration 
lead to crime Cohen thought it lead to them reject-
ing the norms and values of mainstream society and 
instead constructed their own norms and values in 
groups where they could define themselves. These 
norms and values created by a subculture are often 
condemned by the mainstream. 

However opposed to this Becker in 1963 said sub-
culture is simply a group of people with shared 
interests not met in the mainstream.   Skate-

boarding would fall under this idea. A skater is de-
fined simply by the act of skating and socioeconom-
ic situations or ethnicity doesn’t really come into it. 
Although skating is prominently a male sport there 
have been many female professionals in the sport. 
And according to the article  I’m reading a skater 
is defined by their skill and is different from those 
who simply wear the clothing.

Skateboarding subculture has its history rooted 
in surfing in the 1960s with many similar norms 
and values of what mainstream society would 

have called rebellious and delinquent. It started 
when surfers were bored looking for something to do 
when the waves were flat, they simply put rollerblade 
wheels onto planks of wood and started dropping 
into swimming pools. As subculture has evolved its 
stuck to the rebellious side of subculture, in the late 
70s and 80s skating was strongly linked to the punk 
rocker scene sharing its music and fashion trends. As 
time has passed skating has become more diverse in 
its music and fashion to the point where there is no 

specific music that could be associated with skat-
ing, only some genres closer related for example 
the late 90s seeing the pop punk scene with bands 
like “sum41”, “blink 182” and “OPM”. Almost in stark 
contrast to this you have the Naughty’s rap trend of 
skating known as “skate mobbing” enforced by artists 
like “Yalla Wolf” and enforced by skate teams like 
“DQK” 

With these shifts in the music there is also one 
with the fashion involved. However despite the 
diversity many skaters would agree they can 

spot other skaters easily. Skating, over the years, has 
also become associated with a stereotype of badly 
behaved kids drinking and abusing drugs due to the 
fact it attracts many young people looking for an 
escape from the rules enforced by maybe their par-
ents or school. But many skaters reject this idea and 
defend the subculture saying its simply a gr oup of 
people doing what they love.

Since the late 1980’s at the beginning of the 1990’s 
was practically speaking, from the practice of 
this modality, we can say that has complete-

ly changed as the morphology of the boards as the 
style to skate, going this one to a form more “tech-
nical”.

In the 90’s. vulgarly speaking, it was the moment 
when the foundations of the skateboarding were 
created, like the tricks, the styles and the dif-

ferent cultures. After few years of very bad reputa-
tion at the skateboarding, start being accepted for 
the society as a hobby. And the big companies start 
being interested for the skateboarding as a commer-
cial form. 

When the skateboarding began, was related 
with rock and roll music, but in the 90’s, with 
the appearance of the rap music in the scene 

made a very big change in this culture. The skaters 
start wearing different clothes, big tshirts and huge 
trousers and the skaters start skating in the street 
because now is more interesting because of the in-
novation of tricks, and more complicates than the 
used to be.

“ Skateboarding is  a way 

to let your body control 

your mind”.

 

Ci t .  S HAUN WHITE

 “The s treet i s 
our playground”



You’re more likely to hear skateboarding being 
called a lifestyle choice than a sport. Skating is 

about creating your own style and your own small 
community. If you’re looking for a new and creative 
outlet to explore, then you should give skateboarding 
photography a go.

From discovering new locations to experimenting with 
various lenses and angles and light, there’s no one 
way to shoot skating. That’s what makes it an endless 
source of creative photography.

Use a Fisheye Lens

Skateboarding photography and a fisheye lens go 
hand in hand. The super wide angle lens achieves an 

interesting look. It allows you to get closer to your 
subject - capturing where they came from, what they’re 
doing, and where they’re going. With a fisheye lens, 
your images have room to breathe while still creating 
a sense of impact and space.

Just don’t shoot everything with a fisheye. It’s good 
to break it up a bit by using a standard wide an-
gle or even a telephoto lens. A standard wide angle 
won’t distort the skater and his trick, but will display 
enough of the surrounding area to make for a nicely 
composed image. And a telephoto lens helps to sep-
arate the skater from the background, putting more 
emphasis on them.

Never Cut Off Heads

Okay, so this is a basic rule of photography. Except 
for when you’re maybe taking closeups of someones 

eyes or hands. But when shooting skaters, you must 
plan your framing, otherwise you will chop off heads 
or limbs. Cutting the skater off just doesn’t work for 
achieving the high quality images we’re after.

Break the Rules

Be creative when taking your photos. They’ll find per-
fect places to skate when all someone else sees is a 
dumpster or a wall. As a photographer, you can work 
with skateboarders to come up with new ways to shoot. 
Use this guide as a reference, but feel free to break 
the rules. Photography is creating and so is skating. It 
just makes sense to push the boundaries of what you 
can do.

And if all else fails, pack up go to a new location 
and start again. 

From the very beginning of Skateboarding, when it 
was a bunch of kids braking into back gardens and 

riding empty or abandoned swimming pools, Skate-
boarding has never looked like going away. Although 
the Fashion, Music and Technology has changed and 
metamorphosed into today’s styles, the basics of 
skateboarding has remained the same.

Big money can be made through advertising and 
Sponsorship deals, many riders have become house-
hold names and even managed to produce their own 
Boards and Clothing lines.

It was inevitable that the Skateboard Culture would 
pick up and attract and possibly influence other Cul-
tures alone the way, and most of these, now partners 
have stayed the distance and rode the rails as it were. 
They are never very far apart. Graffiti adorns Ramp’s 
and walls of the Skate parks, Music from the currant 
Band’s can be heard playing as the riders, pull off 
tricks and stunts all with their own name’s and degree 
of difficulty.

It is fair to say that Skateboarding has been influ-
enced by other Cultures also, peer under the skin and 
you will find and hear things that are clearly stolen 
from Surfing, Skiing and even Basket Ball, although 
slightly changed or adapted to fit the needs.

You can’t just walk up to a group of Skaters and ex-
pect to fit straight in, you need to know the Language, 
wear the right clothes, show some kind of skill with a 
Board, they would spot a outsider from a mile away, 
its not that they are rude or unpleasant, you can’t 
fake it, its their life, their passion.

Fashion

One of the early leading trends associated with the 
sub-culture,  of skateboarding itself, was the sticky 
sole “Slip-On” Skate shoe, most popularized by Sean 
Penn’s skateboarding character from the film Fast 
Times at Ridgemont High. Because early skateboarders 
were actually surfers trying to emulate the sport of 
surfing, at the time when skateboards first came out 
on the market, many skateboarded barefoot. But skat-
ers often lacked traction, which led to foot injuries. 
This necessitated the need for a shoe that was specifi-
cally designed and marketed for skateboarding, such 
as the Randy “720”, manufactured by the Randolph 
Rubber Company, and Vans sneakers, which eventual-
ly became cultural iconic signifiers for skateboarders 
during the 70s & 80’s as skateboarding became more 
widespread.

While the skate shoes design afforded better connec-
tion & traction with the deck, skaterboarders them-
selves could often be identified when wearing the 
shoes, with Tony Hawk once saying, “If you were wear-
ing Vans shoes in 86, you were a skateboarder.            
As it eventually became more apparent that skate-
boarding had a particular identity with a style of 
shoe, other brands of shoe companies began to specifi-
cally design skate shoes for functionality and style to 
further enhance the experience and culture of skate-
boarding including such brands as; Converse, Nike, DC 
Shoes, Globe, Adidas, Zoo York and World Industries.  

Many professional skateboarders are designed a 
pro-model skate shoe, with their name on it, once 

they have received a skateboarding sponsorship after 
becoming notable skateboarders. Some shoe companies 
involved with skateboarding, like Sole Technology, 
an American footwear company that makes the Etnies 
skate shoe brand, further distinguish themselves in the 
market by collaborating with local cities to open pub-
lic Skateparks, such as the etnies skatepark in Lake 
Forest, California.


